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Overview 

The ways in which people use their mobile phones are changing daily. No longer are these phones just used to place calls — people now use them to edit documents, watch TV and keep up with their friends on Facebook. As people use their phones more often, mobile phone behavior has changed. It is now not unusual for the occasional phone to drop in a toilet or for someone to answer a call while on a date. The prevalence of this type of mobile phone behavior is changing society as we know it, and the new Windows Phone 7 is shining a light on this cultural phenomenon of bad phone behavior. In October 2010, Microsoft Corp. partnered with Harris Interactive Inc. to commission a telephone survey that shows how the mobile phone has infiltrated people’s lives. To commemorate the U.S. launch of Windows Phone 7, Microsoft is challenging consumers to get a grip on their mobile phone habits. By reimagining the way people access information on their smartphones, Windows Phone 7 is designed to allow people to perform common tasks more easily and faster. This document outlines the results from the survey. 


Key Results 

Adults 
· Among U.S. adults surveyed, 72 percent identified bad mobile phone behavior as one of their top 10 pet peeves, but only 18 percent of mobile phone owners admit they are guilty of displaying such behavior.

· Of all phone owners surveyed, 40 percent have used their phone in a bathroom. 

· Less than half (48 percent) of adults believed talking on a mobile phone in a public restroom is inappropriate phone behavior, and two in five (43 percent) believed texting, e-mailing or surfing the Web in a public restroom is inappropriate.

· Over half (53 percent) of parents ages 35–54 who used their mobile phone at their children’s events used it a few times per month or more often.

Generation Y 
· Among owners ages 18–24, 64 percent of those surveyed have lost their mobile phone in an uncommon place, such as in the refrigerator or under the cushions of their couch.

· Nearly 1 in 2 (49 percent) of owners ages 18–24 have tripped or walked into something while walking and texting or e-mailing on their mobile phone. 

· One-quarter (24 percent) of owners ages 18–24 have had their mobile phone ring and disrupt an event such as a wedding, religious service or play.	

· About one in five (19 percent) users ages 18–24 have dropped their mobile phone in the toilet while using the phone in a restroom.







All Results

Prevalence of Bad Mobile Phone Behavior

· Six in 10 adults (61 percent) saw someone display bad mobile phone behavior, but less than one in five (18 percent) mobile phone owners admit they were guilty of displaying such behavior.
· Nearly two in five (39 percent) adults said women are more likely to have bad mobile phone behavior, while about one in four (23 percent) said men were more likely engaging in such behavior. 


Perceptions of Bad Mobile Phone Behavior
· Nearly three in four (72 percent) U.S. adults said that bad mobile phone behavior is among their top 10 pet peeves, and about a third (34 percent) said it is among their top five. 
· Among adults under the age of 35, a clear majority (83 percent) also agreed that bad mobile phone behavior was annoying.

· U.S. adults strongly believed the use of mobile phones in some locations and events constituted bad mobile phone behavior. 
· Most (90 percent) agreed mobile phone use is inappropriate during a religious service or at a funeral, wake or graveside. 
· Many also believed it is inappropriate to use their mobile phone during a romantic date (85 percent) or to use it at a wedding (82 percent). 

· Less than half (48 percent) of adults believed talking on a mobile phone in a public restroom is inappropriate, and two in five (43 percent) believed texting, e-mailing or surfing the Web in a public restroom is inappropriate.


Episodes of Bad Mobile Phone Behavior

With Family and Friends
· About two in five (38 percent) U.S. adult cell phone owners said they have used their mobile phone at the table while having dinner with family or friends. 
· More than half (54 percent) of those ages 18–34 said they have used their mobile phone on such an occasion. 
· Of those adults ages 18–34, women were more likely than men (60 percent versus 47 percent, respectively) to have used their mobile phone at dinner with family or friends. 

· Three in 10 parents who own or owned a mobile phone (30 percent) admitted to using their mobile phone at their children’s events, such as a class play, birthday party or play date. 

At Holiday Gatherings

· During holiday gatherings, mobile phone owners under the age of 35 were likely to be found doing the following:
· Tending to work by communicating with colleagues or checking their work e-mail (47 percent) 
· Looking for the closest bar, coffee shop or other location so they can get a break from the gathering (25 percent of male phone owners ages 18–34)
· Manifesting a fake crisis or illness as an excuse to get out of the gathering (11 percent)


During Romantic Encounters
· One-quarter (24 percent) of phone owners have used their mobile phone on a date.
· Two in five (40 percent) phone owners under the age of 24 have used their mobile phone on a date. 


Misguided Multitasking
· A number of phone owners have used their mobile phone in unexpected places. 
· Over half (55 percent) of mobile phone owners ages 18–34 used their phone in a bathroom.
· About one-quarter of mobile phone owners ages 18–34 used their phone at a wedding (24 percent) or on a first date (25 percent). 

· Misguided multitasking was very common among phone users ages 18–24. These were most common:
· Losing their mobile phone in an uncommon place, such as in the refrigerator or under the cushions of their couch (64 percent)
· Tripping or walking into something while walking and texting or e-mailing on their mobile phone (49 percent)

· Phone owners between the ages of 18 and 24 were also more likely than their older peers to have experienced specific instances of misguided multitasking:
· One-quarter (24 percent) had their mobile phone ring and disrupt an event such as a wedding, religious service or play (14 percent among phone owners age 25 and older).	
· One in five (19 percent) have dropped their mobile phone in the toilet while using the phone in a restroom (6 percent among phone owners age 25 and older).


Methodology
This study was conducted by telephone, Oct. 6–17, 2010, by Harris Interactive on behalf of Microsoft. Participants included 2,024 adults over the age of 18. Results were weighted for age, sex, race, education, region, number of adults and number of telephone lines in the household where necessary to align them with their actual proportions in the population. A full methodology is available from Harris Interactive. 
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More information is available at http://www.microsoft.com/news/windowsphone.
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